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1. Policy statement 
1.1 This policy outlines what we expect from our employees, Board and Committee 

members and involved residents when using social media.   
 

2. Purpose 
2.1 We know that social media can be a valuable tool for personal and professional 

use. The key principle is – if you wouldn’t say it face-to-face, don’t post it online. 
This includes, personal social media pages, professional LinkedIn pages and our 
corporate Havebury pages.   

2.2 This policy outlines what the purpose of our social media channels are, including 
what we will and won’t allow on our corporate pages. It also states what actions 
we will take if any posts do not align to these guidelines.      

2.3 The policy also outlines the potential risks that come with engaging via social 
media platforms.   

 
3. Scope 
3.1 Our brand – Corporate pages 

 
What our pages will do: 
• Provide our stakeholders with relevant, timely and accurate information  

Showcase the positive work we do in our homes and communities 
• Share resident stories (with prior consent). 
• Highlight successful partnerships with community and sector organisations.   
• Raise awareness of local and national campaigns and provide ways for 

stakeholders to get involved. 
• Promote community and charity events.  
• Provide a safe and respectful space for stakeholders to engage with our 

content. 
 

 What our pages won’t be used for: 
• Making defamatory or damaging comments about individuals, organisations 

or groups. 
• Criticising or arguing with employees, Board or Committee members, 

residents, partners or individuals from other organisations 
• Posting images that are inappropriate or links to inappropriate content. 
• Using someone else’s images or written content without permission. 
• Posting or sharing content that is false, misleading, offensive, harassing, 

bullying, discriminatory, hateful, libelous, profane, abusive, defamatory, or 
threatening. We’ll also never use foul, disrespectful or inappropriate 
language. 

 
3.2 We will remove any posts that could be deemed offensive, hateful, harassing, or 

abusive towards any of our team or stakeholders. We also reserve the right to 
block, delete or ban the offender and report them if necessary. 

3.3 We will regularly monitor public and social platforms for fraudulent accounts or 
misrepresentation.  
  



 

 

3.4 Your brand – personal pages 
 
Your accounts should: 
• Be respectful  
• If you wish to identify yourself as a Havebury employee, Board or 

Committee member or involved resident, clearly state that “All views are my 
own”.  

 
Your accounts should not:  
• Speak negatively about Havebury, other colleagues, residents, partners or 

other organisations. 
• Reveal sensitive or confidential information about Havebury’s business, 

including residents and partners.  
• Contain information that is misleading or damaging to either your 

reputation or Haveburys.   
• Mislead people about your connection to the business. 
• Include personal details such as job title, office location and contact 

information that could be used to impersonate you or target you in social 
engineering attacks.  

 
3.5 Please remember, even on your personal accounts, employees, Board and 

Committee members, and involved residents represent Havebury and should 
always demonstrate our values of respecting, engaging, and being fair. Be 
mindful that posts, even without identifying Havebury in your profile, may reflect 
on the organisation.  

3.6 People who are not connected to you may have access to the content or images 
you post, and information originally intended for friends and family can be 
passed on or tracked back. Always assume that all your social media 
communication is visible to everyone, anywhere 

3.7 We recommend regularly searching for your name or likeness on social media 
to identify any potential impersonation risks. Please report any suspected 
impersonation of you or Havebury on social media to the ICT team.  

3.8 Comments, posts, and images are public and permanent even with privacy 
settings in place. If you’re not sure, don’t post it – on either yours or comment on 
another person’s post 

3.9 We recommend regularly reviewing and adjusting your privacy settings to 
control who can view your profile, posts and connections.  

3.10 We recommend exercising caution when receiving unsolicited messages, 
connection requests, or links via social media. Especially those requesting 
sensitive information or urgent action.  

3.11 The media, other housing associations and stakeholders may search for 
information about Havebury. Think carefully before posting.  

3.12 An ill-considered comment could have both legal and disciplinary 
consequences as per our Disciplinary Policy. 

3.13 All employees, Board and Committee members and involved residents must 
comply with our Code of Conduct, Data Protection Policy, Conflict of Interest 
Policy, and other relevant policies. For example, making negative personal 
comments on an individual’s social media page could be classed as bullying 
and harassment and could be a disciplinary offence. All policies are available on 
The Hive.  

3.14 If in doubt, please get in touch with a member of the Communications team. 
We’re always happy to review any content you’d like to share from your 
personal LinkedIn pages.  

http://www.york.ac.uk/admin/hr/resources/policy/disciplinary/


 

 

 
4. Responsibilities  
4.1 Our head of communications is responsible for our corporate media channels. 

Supported by our external communications advisor and internal 
communications advisor.  

4.2 Our Communications team monitors all accounts during office hours and will 
respond where appropriate. We will answer questions when we can and 
signpost people to the relevant information where appropriate. We’ll encourage 
people to contact us directly about personal issues, such as complaints or 
repairs, so these can be resolved outside of public view.  

4.3 If you see something on social media about Havebury that needs our attention 
or a response, please contact the Communications team and do not comment 
or engage with the post until you have spoken with them. Where necessary, our 
head of communications will issue a holding statement and correct 
misinformation. 

 

5. References 

Related External Documents 

Reference Link to reference 
Havebury Facebook page  www.facebook.com/haveburyhousing/  

Havebury Instagram page  www.instagram.com/havebury/  

Havebury LinkedIn page  www.linkedin.com/company/havebury/  

Related Internal Documents 
Disciplinary Policy (PD 001) Policy POD 001 Disciplinary Policy And 

Procedure.pdf (thehive.oak.com) 
Code of Conduct HR 001 - NHF Code Of Conduct 

2022.pdf (thehive.oak.com) 
Data Protection Policy (GP 016) Policy GP 016 Data Protection Policy.pdf 

(thehive.oak.com) 
Conflict of Interest Policy POD 018 Declarations Of Interest 

People.pdf (thehive.oak.com) 
 

6. Document control 

 

Uncontrolled version if printed or emailed  
If you are viewing this document from your personal drive, via email or as a hard 
copy, it may not be the latest version The current version can be found on the 
HIVE. 
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